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• Introduction of TCEB 
• Overall of MICE market 
• Believe in Thailand campaign and marketing support 
• Green Meetings ISO 50001 

Key Messages 



Thailand Convention & Exhibition Bureau - TCEB

• TCEB   is  government agency, working under the Prime Minister’s Office.  

• Established with a core objective to promote Meetings and Exhibitions 
Industry.

• TCEB is fully committed to work in collaboration and synergy with both 
private sectors and government sectors to further generate increase interest 
and inspire greater confidence in Thailand , as a preferred destination in Asia 
for Meetings and Exhibitions 



TCEB services and supports

Our services
• Align with local government agencies and private 

sectors

• Advisor and find suppliers

• Facilitator  e.g. visa, immigration fast track

• Site inspection

• Proposal preparation

• VIP Guest speaker invitation 

• Special venue arrangement

• Destination promotion

Our supports
• Financial support and Non financial support ie marketing support, Local 

PR, cultural performances, reception
• Other marketing support
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2010 2011

Total MICE visitors 679,585 720,000

Revenue (millions THB)  55,068 57,600 

Overall MICE market 2010-2011

Bangkok, Thailand

(Projection)



Because……. Thailand provides inspiration
for your business success

Marketing campaign



Believe in THAILAND- Reasons to Believe
Varieties of Meeting 

Destinations
Thailand’s Readiness 

for MICE
Countless Business 

Opportunities

1 Professional Service
-World renowned Thai 
hospitality

2 World-class infrastructure 
& Meeting Facilities
-7 world-class venues
-5 stars accommodation
-Modern infrastructure

3 Business Opportunity

The 10 ASEAN countries have 
a population of 

ASEAN+6 have the total trade 
value of 

(1/4 of global trade) 

Total population of 

(48.5% of the world’s 
population)

-5 meeting destinations:
Bangkok
Pattaya
Chiangmai
Phuket

Cha-am & Hua Hin

-Plus! 4 alternative destinations: 
Kao Yai / Hat Yai / Samui /
Kanchanaburi (River Kwai)

4Varieties of Meeting 
Destinations

+ 580 millions people

6.4 trillion US dollars

3,296 million 



1. Cultural Performances and Activities
2. Team-Building Activities
3. Golf & Spa
4. Corporate Social Responsibility
5. Green Meetings
Conditions: Groups of over 50 pax, staying for a minimum of 3 nights in Thailand
Support offered by TCEB: 20,000 Baht per group 
Duration of campaign: January – December 2011

Believe in Thailand Marketing support package
To boost meetings, conventions and incentive tourism

Took Took



The eminent GREEN challenges do 
exist…



Global Trend 



Overall Industry Trend: Green Meeting Influence Grows

Meetings and Conventions report, October 2009

Á71% currently inquire about venue sustainability efforts on their RFPs or plan to 

start this year.

Á51% say that in the last year alone, their focus on green meetings has become 

more important .

The MPI Business Barometer, November 2008 , reports similar findings. 
ñMany meeting professionals continue to expect a trend toward ógreenô 
meetings. The same report identifies ñgreen meetingsò as a ñTop Tenò trend 
planners anticipate influencing meetings and events business. 

National Business Travel Association, (US) indicates nearly 30 % of 

managers incorporate green considerations into their travel policies and that 

nearly 25% prefer green meeting suppliers. Another 30 % will use hotels in 

the future that feature environmentally friendly amenities and practices.



Why TCEB endorse Green Meetings? 

• Save money by conserving resources

• Create and enhance competitive advantage and reputation

• Open up new or niche markets

• Present positive opportunities for marketing, improve public 

relations and demonstrate a commitment to corporate 

responsibility
13



Why TCEB endorse Green 
Meetings+ ISO 50001 ? 

Under concept of  

Triple Bottom Line  



²ƘŀǘΩǎ ƛƴ ƛǘ ŦƻǊ 50001 certified
organization in Thailand 

• Save money with improved operational efficiencies

• Decrease your energy intensity

• Reduced environmental impact

• Visible demonstration of corporate social 
responsibility

• Positioning for future carbon 
accounting, regulations and taxes



TCEB Support

Development MarketingCommunication 

ÁFinancial Support 70 % 
(280,000 B.)per site of 
consultancy fee (Total 
400,000 B.)
ÁTraining and Seminar

ÁWebsite / Online Media 
ÁPR Support 
ÁGreen meetings guideline 
Booklet
ÁTCEB news Letter 

ÁBelieve in Thailand 
Marketing support package
ÁPromote through Trade 
show-Road show



What next ?
The Road Ahead !



“Supply Side”
• Participation – Go Slow to Go Fast

• A journey, not a destination

• Make it simple, at least to start

• Make it tangible

• Make it operationable

• In line with globally-recognized “best practice”
• Make it make business sense: win-win
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• Government green procurement guidelines

• Initial short-term support/incentives

• Activities/campaigns to raise awareness of 
green issues 



The Challenges

äúÜ

The Challenges



Challenges

Problem:  Industry players won’t go green.

Solution: Track the benefits of gradual change.

systematically assessing the program’s successes & 
failures

Problem: What if a vendor can’t or won’t comply with Green

Meetings criteria ?

Solution: 
– Partner with them to help.

– Find the middle ground but know what’s non-negotiable.

– Find another vendor.



The Opportunities
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www.greenmeetingsthailand.com

http://www.greenmeetingsthailand.com/

